
LETTER FROM OUR CEO
Dear Friend,

This April, Planned Parenthood celebrates “GYT: Get Yourself Tested” as part of STD Awareness Month.  GYT 
is a long-running health campaign focused on helping people take control of their sexual health, with the goal of 
normalizing positive perceptions and beliefs about people who get tested for STDs.  It also encourages individuals 
to talk with their partners about getting tested and using protection.

At Planned Parenthood Northern California (PPNorCal), we have launched aggressive efforts to combat the STD 
epidemic we are seeing in Northern California.  Our goal is to increase the number of people who are tested and 
treated for STDs.  We also aim to reduce the incidence of STDs by using digital marketing and events to teach 
people about the prevalence of STDs and how to have safer sex.

Another fight on our hands is Title X.  On March 4, the Trump-Pence administration officially published the Title 
X gag rule that directly assaults our work here at Planned Parenthood.  This harmful rule prohibits providers 
from giving our patients full and accurate medical information.  This rule is an attempt to take away health care 
from 4 million women and families across the country – many of whom are in underserved and low-income 
communities.  On April 23, the federal district court issued a preliminary injunction to block the gag rule from 
taking effect. While this is a huge victory for patients and providers, this relief is only temporary, as the case 
continues to be litigated.  

This gag rule would prevent our clinicians from providing the expert, comprehensive, and nonjudgmental care 
that Planned Parenthood patients expect and deserve. Health care is a human right.  We’re going to continue to 
fight to ensure our patients’ health and rights are protected.  Thank you for your continued support!

Gilda Gonzales 
President & CEO 
Planned Parenthood Northern California

San Francisco Flagship Update
Our Flagship project continues to progress.  The seismic retrofit is complete and 
construction designs are underway.  Construction will commence this July with 
completion in 2020.  This Flagship is crucial, as our San Francisco health center serves the 
largest volume of patients of all PPNorCal sites and has reached capacity at our current 
location.  Our continued presence is essential in San Francisco, which has the highest rates 
of HIV and Gonorrhea infection of all California counties.
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FEATURE STORY

HIGHLIGHTS
Choices Breakfast
On January 25, we hosted our annual Choices 
Breakfast event in Eureka. Kelly Robinson, National 
Organizing Director at Planned Parenthood Action 
Fund, joined us as the keynote speaker for this 
wonderful gathering of our supporters.  Her rousing 
speech highlighted what it will take to protect Roe 
in 2019 and beyond.  This gathering also allowed 
us to celebrate our work, and our most northern 
supporters for their continued commitment to 
reproductive health.

→EQUITABLE ACCESS  
by establishing the Justice Fund 
for Patients. Cost will never be 
a barrier to health care. This 
fund will ensure all patients can 
make the choices they know are 
right for them regardless of their 
health coverage or ability to pay.

Announcing the Second Century Capital Campaign

Your support helped provide essential reproductive health care to more than 88,000 people last year. You 
funded access to critical services like birth control, cancer screenings, STD tests and treatment, and abortion—
all during one of the most pivotal times in Planned Parenthood’s history, with reproductive rights and health 
care under unprecedented attack.

Now, Planned Parenthood Northern California needs your help to build for the future – please consider a 
donation at wearepp.org/invest. To learn more about the Second Century Campaign, please visit our website or 
contact our Development Department at (925) 676-0505.

Planned Parenthood Northern California is pleased to announce the Second Century Campaign. Our 
Campaign will ensure access to care for the most vulnerable people in your Community, and will provide:

→PATIENT-CENTERED 
IMPROVEMENTS  
to better serve patients in every 
one of our 17 full service health 
centers through enhanced 
security and infrastructure 
improvements.

→DIRECT PROGRAM 
ENHANCEMENTS  
by strengthening vital efforts 
throughout the organization, 
including expanding sexual 
education programs and deploying 
volunteers, activists, and advocates 
in local communities.

www.wearepp.org/invest
www.wearepp.org/invest
wearepp.org/invest
https://www.plannedparenthood.org/planned-parenthood-northern-california/get-involved-locally/second-century-campaign


HIGHLIGHTS CONTINUED
 2019 Acts of Courage

On February 21, PPNorCal hosted its annual Acts of Courage fundraiser at Bimbo’s 365 
Club, San Francisco.  The evening was filled with inspiring presentations, great energy, 
lots of dancing and celebration!  Dr. Wen and Gilda Gonzales provided riveting comments 
that further inspired attendees. The night was kicked off by GRRRL Brigade, a dance/
leadership development program designed to provide high quality dance training and 
a sense of self-empowerment for San Francisco’s girls ages 9 to 18.  We would like to 
extend our special thanks to co-hosts Sue Young and Aaron Schwartz.  This event brought 
together a diverse group of supporters to reaffirm our commitment to PPNorCal, and gain 
strength from each other for the challenges that lay ahead.  Thank you for the incredible 
outpouring of love and support!  

 Sacramento Capitol Day

On April 10, Planned Parenthood Northern California 
and Planned Parenthood Northern California Action 
Fund staff and supporters from Humboldt to San Francis-
co County, came together at the State Capitol to lobby on 
various bills and the state budget, requesting that Califor-
nia double its financial investment for sexual and repro-
ductive health care. We met with our local representatives 
in the Senate and Assembly. 



WHAT’S NEW 

Public Aff airs Director Lauren Babb was one of the 
leads for a “Story of Self ” training, in which support-
ers learned how to use their personal experiences to 
advocate for legislation. 

Our President/CEO Gilda Gonzales, joined California 
First Partner, Jennifer Siebel Newsom, and the new 
Planned Parenthood Federation of America CEO/
President, Dr. Lena Wen, for a panel discussion on the 
current state of reproductive health care.  Capitol Day 
is one of our most important events as it gives us and 
our supporters the opportunity to make our voices 
heard to ensure that we continue to receive quality 
care we all deserve! 

HIGHLIGHTS CONTINUED

Sangita Devaskar, PPNorCal Director of Clinical 
Research, recently returned from the Society of Be-
havioral Medicine’s Annual Meeting in Washington 
D.C. At the conference, she presented a poster which 
outlined the recent collaboration between the Vallejo 
Health Center and PPFA, for PPFA’s HIV Prevention 
Initiative (HPI). Th ey explored ways to improve HIV 
prevention services (i.e. HIV testing and PrEP) at the 
health center and affi  liate-wide. Th e poster was well 
received by attendees, and Sangita had a great time 
sharing all of the wonderful work the Vallejo staff  put 
forward in this project!

Poster Presentation at Society of Behavioral Medicine’s 2019 Annual Meeting

Design-Thinking

Design-thinking is a strategic approach to developing innovative solutions to challenges.7 Design-
thinking has been outlined by the following phases: empathize, define,
ideate, prototype, test, and implement.7

The “empathize” phase is the first step in design-thinking. Semi-structured empathy interviews foster 
deeper understanding of end-users’ experiences and behaviors. The “define” phase outlines the 
problem and explores how goals can be achieved. The “ideate” phase develops a variety of ideas 
through brainstorming, knowing many ideas may not work. The “prototype” phase begins by building 
a representation to build off of and iterate in the test phase. The “test” phase tests the prototype and 
elicits feedback. The “implement” phase puts the solution into effect to provide meaningful impact 
on the end-user. 

Pre-exposure prophylaxis (PrEP) and HIV testing are highly 
effective methods for HIV prevention. Barriers
to PrEP implementation include lack of awareness about 
the intervention and its efficacy2,3, lack of competency to 
provision4, cost5, and HIV stigma.5

Planned Parenthood Northern California (PPNorCal) is one 
of the largest Planned Parenthood affiliates and has 
offered PrEP services at all 17 of our reproductive health 
centers since July 2015. This includes the Vallejo Health 
Center, located in the northeastern region of the San 
Francisco Bay Area in Solano County. The county has the 
6th highest HIV prevalence in the state6, yet is 
disproportionately under-resourced compared to other 
counties.6

BACKGROUND

We completed 13 semi-structured interviews with patients over a one week period; on average, each 
interview lasted between 15–20 minutes. 

Design-thinking offers a feasible approach for health center staff to develop and continuously improve 
patient-centered solutions for HIV testing and PrEP provision in a family planning clinical environment.

1. Where is Solano County? Photo accessed at: https://www.worldatlas.com/na/us/ca/c-solano-county-california.html
2. Jayakumaran JS, et al. (2016) Knowledge, attitudes and acceptability of pre-exposure prophylaxis among individuals living with HIV in 

an urban HIV clinic. PLoS ONE. 11:1–10. 
3. Auerbach JD, et al. (2015) Knowledge, attitudes, and likelihood of pre-exposure prophylaxis (PrEP) use among US women at risk of 

acquiring HIV. AIDS Patient Care STDS. 29:102–110.
4. Puro V, et al. (2013). Attitude towards antiretroviral PrEP prescription among HIV specialists. BMC Infectious Diseases, 13:217. 
5. Goparaju L, et al. (2017) Stigma, Partners, Providers and Costs: Potential Barriers to PrEP Uptake among US Women. J AIDS Clin 

Res. Sep;8(9). 
6. Bañes, L.B. (2009, August) Solano ending HIV/AIDS services. Retrieved from: 

http://www.timesheraldonline.com/article/zz/20090830/NEWS/908309856
7. Gibbons, S. (2016, July 31) Design-Thinking 101. Retrieved from: https://www.nngroup.com/articles/design-thinking/
8. Bandura, A. (1990). Mechanisms of moral disengagement. In W. Reich (Ed.), Origins of terrorism: Psychologies, ideologies, 

theologies, states of mind (pp. 161-191). Cambridge: Cambridge University Press. Information accessed from: 
http://www.med.upenn.edu/hbhe4/part3-ch8-key-constructs.shtml
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A Design-Thinking Intervention to Improve HIV 
Prevention Services in the Family Planning Setting

This project engaged both staff and patients at a family planning clinic in a design thinking process to 
identify barriers to HIV prevention services and develop and implement improvements to increase HIV 
testing and PrEP provision. Informed by the social cognitive theory (SCT), our project focused on self-
efficacy and the cognitive, emotional, and behavioral factors that may serve as barriers to HIV 
prevention services provision.8

OBJECTIVES

METHODS
PPNorCal study staff conducted empathy interviews to learn about patients’ experiences with HIV 
prevention services, and their preferences when receiving care. We recruited patients aged 18 or 
older from the PPNorCal Vallejo Health Center. 

Vallejo Health Center staff (both licensed clinicians and non-licensed staff) then attended three 
workshops. Health center staff did not have previous training in clinical research or design thinking. In 
the first workshop, staff analyzed data from the patient empathy interviews to identify common 
themes, and then collectively developed prototype solutions to improve HIV testing and PrEP 
provision in their health center. In the subsequent workshops, staff reflected on the solutions 
implemented from previous sessions, discussed patient feedback and data on PrEP and testing, and 
identified and tested iterative solutions. 

Workshop
1

• Reflect on “solutions” developed from 
Workshop 2

• Iterate and implement solutions

Workshop 
2

• Reflect on “solutions” developed from 
Workshop 1

• Identify and test iterative solutions

Workshop
3

• Staff analyzed empathy interview data 
• Empathy interview thematic analysis
• Collectively developed solutions

“Empathy” 
interviews with 
Vallejo Health 

Center patients

RESULTS

A post-training survey was distributed to staff to 
evaluate respondents’ experiences with the 
workshop series and comfort with PrEP 
provision.

Workshop Series

CONCLUSION

REFERENCES

Disclaimer
This project was supported by grant funding from Gilead Sciences, Inc. Gilead Sciences, Inc. has had no 
input into the development or content of these materials.
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Solutions Developed and Tested (IDEATE, PROTOTYPE, TEST, IMPLEMENT)

SOLUTION 1: 
Using a Positive Framing 
Approach when discussing HIV 
testing and offering PrEP 
information to patients 

SOLUTION 2: 
Normalizing PrEP - Introduce 
(or offer) PrEP to all patients

Themes from interviews: HIV stigma; 
Fear of being labeled as “at risk” for HIV

Themes from interviews: Low patient 
awareness and overall distrust of PrEP

Figure 2. Design-Thinking 1017

“I’ve never heard of it. I don’t 
know if I would want to take it 
because you never know with 
medicine. If I haven’t heard about it 
then that’s weird. Just hearing about 
it now and someone offered it to 
me, I would say no.”

“I would feel defensive and offended. 
And I know that was because I was a 
person of color and that’s why they 
would want to call me high risk. It’s 
like these labels and judgment are 
implied by telling patients they are 
high risk- you would feel you were 
being judged.”

Selected excerpts from Vallejo Health Center staff post-training 
survey responses

Figure 1.1

• “[I learned] easier ways to offer PrEP and making patients feel comfortable when offering PrEP.”
• “It made me more comfortable explaining [PrEP].”
• “Systems need to be put in place to support staff to deliver this service competently and 

confidently.” 
• “I liked the open discussions on the different ways to present PrEP.”
• “I learned more about how PrEP works and different ways to offer it.”

Positive framing includes 1) focusing on protective health behaviors (such as HIV testing, PrEP use, 
and condom use) instead of only discussing how to avoid “high risk” behaviors; 2) affirming patients’ 
positive health behaviors; and 3) normalizing sexually transmitted infections.

Themes emerged from Empathy Interviews (EMPATHIZE, DEFINE)

“I wouldn’t use something like 
that cause it’s like a vaccine. I am 
very skeptical about how 
vaccines work. It’s like what 
research has been done out there 
and why do we have to be the 
ones to try and test it out.  When 
you have a vaccine they are 
putting the disease in you and I 
wouldn’t want to have HIV in me. 
They say that they are not, but 
you know they are lying. They do 
that for so many things.”

“My aunt had HIV and died from 
it. She told us she never used 
drugs or any of that and that the 
reason she got HIV was because 
someone stabbed her with a 
needle or something like that.” 

https://nvlupin.blob.core.windows.net/images/van/AV/PPFA/1/19825/images/2019%20Newsletter/April%20Newsletter/Research%202HPI%20Poster_SBM%20March%202019.pdf


WHAT’S NEW CONTINUED

Th e Research Department is thrilled to announce the launch 
of a new study in collaboration with UCSF’s Advancing 
New Standards in Reproductive Health (ANSIRH).  Th e 
study seeks to better understand the extent that logistical 
barriers to abortion care (i.e. travel, costs, abortion 
restrictions, identifying childcare, etc.) aff ect psychosocial 
well-being (stress, anxiety, etc.) in states with fewer abortion 
restrictions vs. their neighbors. Th e study will begin 
recruitment at the Walnut Creek Health Center.

New research study

Social Media Corner

People are dedicating their 
birthdays to fundraise for 
PPNorCal on Facebook. Over 
2k has been raised thanks to our 
supporters and their friends. We 
reached out to thank them and 
fi nd out more about their moti-
vation, and here’s what they had 
to say. 

Facebook Birthday Fundraisers

https://www.facebook.com/pg/PPNorCal/photos/?tab=album&album_id=2222655804438124


Regional Offi  ces:

2185 Pacheco Street, Concord, CA 94520
1650 Valencia St, San Francisco, CA 94110

3225 Timber Fall Court Suite B, Eureka, CA 95503www.ppnorcal.org

Introducing Spot On.
Download our free and easy app to know what’s up with 
your menstrual cycle, birth control and sexual health. 
No pink fl owers, no assumptions about your sex life and 
updated information from trusted Planned Parenthood 
experts!

Read more

WHAT’S THE DIFFERENCE WHEN I GIVE?

Support Planned Parenthood 
Northern California! Make an 
appointment online, connect to 
community, and get involved!

Planned Parenthood Northern California and Planned Parenthood 
Federation of America
We are often asked what happens when you give to Planned Parenthood Northern California versus the Federation. We wanted to 
share with you the following guide to avoid any possible confusion. 

If you want to give to Planned Parenthood Northern California directly, and have all of your gift go to local health care and educa-
tion services to better the lives of people across 20 counties in Northern California...

then you need to go to our affi  liate website (support.ppnorcal.org) where 100% of your donation is directed to services right 
here, in Northern California.  

If you go to Planned Parenthood Federation of America’s national website... 

then only 50% of your gift will support health services and education here in Northern California and the other 50% of your 
gift will support national advocacy and education eff orts. 

Two ways to support our mission to protect health care, education, and justice. No matter what!

www.facebook.com/ppnorcal
www.instagram.com/ppnorcal
www.ppnorcal.org
www.ppnorcal.org
www.support.ppnorcal.org
www.support.ppnorcal.org
www.ppnorcal.org
https://www.weareplannedparenthood.org/onlineactions/Fhs9vskP1kCPcQ_UlsXN7Q2
https://www.weareplannedparenthood.org/onlineactions/Fhs9vskP1kCPcQ_UlsXN7Q2



